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Abstrak 
Persaingan media cetak semakin ketat. Membangun kepedulian terhadap 
suatu merek menjadi tujuan awal untuk dapat menjaring pembaca lebih banyak. 
Branding melalui suatu event serta menyusun strategi promosi yang tepat menjadi 
kunci sukses dalam membangun Brand Awareness masyarakat. Metode penelitian 
dilakukan melalui wawancara mendalam serta survey secara langsung terhadap 
peserta event Urbanathlon 2011 yang menjadi perwakilan pecinta olahraga lari 
melalui penyebaran kuisioner, serta melakukan analisis deduktif dengan melakukan 
penyimpulan setelah seluruh data terkumpul untuk mengetahui pengaruh event 
Urbanatahlon 2011 terhadap Brand Awareness majalah Men’s Health Indonesia 
khususnya kalangan pecinta olahraga lari. Hasil penelitian menunjukan bahwa event 
sangat berfungsi dalam membangun Brand Awareness kalangan pecinta olahraga lari 
terhadap majalah Men’s Health Indonesia. 
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Abstract 
Competition in the print area is now increasing. Build awareness of a brand's 
initial goal to be able to encompass more readers. Branding through an event and 
also prepare the proper promotional strategy will be the key to success in building 
brand awareness in the community. Methods of research conducted through 
interviews and surveys directly to the participant of event Urbanathlon 2011 which 
represents of runner sport lover through distributing questionnaires, and conducting 
analysis of deductive reasoning to make the conclusion after all the data collected to 
determine the effect event Urbanatahlon 2011 on brand awareness magazine Men's 
Health Indonesia, especially among runner sport lover. The result showed that the 
events have an impact in building brand awareness among runner sport lover through 
the Men's Health Indonesia magazine. 
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